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Many researchers have concluded that the functions of traditional intermediaries 
will be reinforced by the information infrastructure, while the electronic market 
will also promote the growth of a new generation of intermediaries termed 
cybermediaries to perform the mediating task in the world of EC. Hence, the aim 
of this research is to explore the underlying dimensions of criteria for the 
evaluation and selection of information service companies (ISCs), which act as 
one form of cybermediary. By undertaking a review of the literature, we first 
analyze the dynamics of ISCs to define their present day role before going on to 
develop a questionnaire for the field survey. Based on the data collected from 57 
firms, an exploratory factor analysis was carries out in order to derive the factor 
solution. This study results that there are six dimensions of criteria which are 
critical to the evaluation and selection of ISCs: (1) security of information 
systems; (2) awareness of and response to customer requirements; (3) ISC's 
market status; (4) convenient and stable networking; (5) ISC's credibility and 
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